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RECEIVED

Ms. Magalie Roman-Salas JAN 2 2 1999
Secretary o o PROERAL CORMMERATIONS ORGSO
Federal Communications Commission OFOE OF T SRCRETSY

The Portals

445 Twelfth Street, S.W.
Washington, D.C. 20554

Re: Ex Parte
CS Docket No. 98-201
RM No. 9335
RM No. 9345

Dear Ms. Salas:

Ben Ivins with the National Association of Broadcasters, Tom Olson with the law.
firm of Wilmer, Cutler, and Pickering, Jules Cohen, and the undersigned met January 21,
1999 with Robert Ratcliffe, Keith Larson, and Gordon Godfrey of the Mass Media
Bureau. The topic of discussion was the above-captioned proceeding.

We discussed points raised in NAB's original, reply, and supplementaal
comments concerning (1) the definition, prediction, and measurement of Grade B
intensity, and (2) the irrrelevance of interference and multipath (which are not problems
of insufficient signal strength) under the SHV A, (3) the available solutions to the problem
of delivering broadcast networks to satellite customers (local to local, over-the-air
antennas, and basic or lifeline cable subscriptions).

Also discussed was the permanent injunction issued by the Federal District Court for the
Southern District of Florida on December 22, 1998 which enjoins PrimeTime 24 from
providing CBS or Fox network programming to any customer living in an unserved
household. We illustrated what running Longley-Rice with a higher confidence input
(such as 90%) would do to various markets. (See Attachment A which was filed in the
above-referenced proceeding Friday, January 15, 1999.) We concluded that doing so
would create predictive errors because many locations that are actually served now would
be classified as unserved. We left behind an Associated Press article which reports
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satellite companies giving the cable industry head-to-head competition.
(See Attachment B.)

Sincerely,

KL o

Karen Fullum

Cc: Bob Ratcliffe
Keith Larson
Gordon Godfrey

Attachments



KAAL - ABC - Austin MN

KGAN - CBS - Cedar Rapids IA

KHQA - CBS - Hannibal MO

KTVO - ABC - Ottumwa 10

KXJB - CBS - Fargo ND

WBKB - CBS - Alpena Mi

WCAX - CBS - Burlington VT

WCSH - NBC - Portland ME

WLOS - ABC - Greenville SC

WSAZ - NBC - Charleston WV

Attachmenl A

IMPACT OF USING 90% CONFIDENCE FACTOR

LR 50/50/50 Grade B LR 50/50/90 Grade B

1997 Pop
1997 Pop
1997 Pop
1997 Pop
1997 Pop
1997 Pop
1997 Pop
1997 Pop

1997 Pop

1997 Pop

698,435
1,012,907
386,991
490,857
498,554
131,902
811,874
1,688,683
4,074,195

1,284,792

457,618
748,905
267,503
311,886
382,498
92,052
638,976
1,130,616
2,364,540

1,020,012

Difference

240,817
264,002
119,487
178,971
116,055
39,850
172,899
558,066
1,709,655

264,780

Percent Loss

34.5%

26.1%

30.9%

36.5%

23.3%

30.2%

21.3%

33.0%

42.0%

20.6%

SOURCE: Decisionmark Corporation



Attachment B

TV customers are tuning in to satellits
Cimsct Croadcesters gourg heac-o b aac wilh Zah e raustty

Michael White - Asscclated Prees

LOS ANGELES _ Jeffrey Washington gotrss)

iy mad gt h's cable company when a
technical glftich turned his tsievision dark just celore the Mernonal Cay weeksnd.

“Iif P'm going into a three-day weekend and I've got chiidrsn at homs trat are & and 4
and | can't gt Nickelodeon, I've got @ problem,” said Washingten, 40. of Mitcheilville,
Md., a Washington D.C., suburb. “We would call to fing cut wrat was bappening and

just get a recording.”
A Tew months later, when Bell Alisrtic began packasir, satellite-tased DirecTV with
tocal telephone sarvice. Washington s.gned up.

He pays about the =ame price. arourd $80 a month for pasic service with premium
channeis and said he is happier with the =ervice anz gets @ sharper picture.

Satellita companies have s&t cut tc snare mora cusiomers ke \Wasninzton by jolninn:
forcds with local phone companies and using some dec.2edly Iow~gvel terhnology that
lots satellite customers watch Incsl channels.

Carlle companlies are resconnming o the naw threat by upgracing ‘nsir svstems whh
technology that will alicw shamer piciures, mora channels and sdddional services like

telsphane and the Internet,
Whether the new strategias will give satelite companies such as DirecTV a bigger

chunk of cabls's customer base remains o be seen. What Is cizar 15 that the now
approach has Infused the industy with new energy arz optimism acout the future of

direct broadeasting.
“"We see it as a very hig deal in terms of it driving subscricars, huiicing the subscriber
base and getting the word-of-mauth out there in terms of what satelite TV can do,” sad
Jimmy Scheeffler, chairman of the Carmel Group. @ market analyais ccmpany that
monitors the direct brmadcast Induatry.

In recant months Hughes Electronic Corp.'s DirecTV and U.S. Satellite Breadcasting
each have entered into markeling agreements with big local telephone providers
including Bell Attantic, Southwsstern Bell and GTE. The= deals are expected to give the

satolllte companles a longer marxeting reach,
The phane companies have been offering the service cn a limreted basis for several
menths, but plan to expand during 1998,



The new sateliite campaigr iNcluCee & new wilKia TLETTmerd 28t = 2@ts e M3 0N
their roof, but ‘hey aiso gt a smail entern2 hat puds 7 CoalomET e 3 LSOMmEe Sases,
e mIoNes Timeethc OF

Integrated as part of the satel'iie dish.

(he pnore Irm237 =S 2oy they ¢an

By picking the right antenna for locaj concitions, inie on
match or exceed the gicture quality cf cable teievision

This admittedly low-tech application overcomes & dig markeung hurdie for direct
broadcasters. Under federal law aesigried to protact cat's operators. they are rct
allowed to offer local stations via satelite. That has osrayadsd many ootential

customers to stick with cable.

“We provide a local signal satution,” sed Richarc Bevitie, crescent of Bei Atanua
Vidac, *he sutsidiary that is exacuting Bell Atantic’s faray nt2 a2y 8l sgrvice
“Wa'te the home team In all these markets we serve

Cabie row has 87 4 percent of the nations 7% ~ r<et, a 17g7e 1hats &< ~h S23.%
billior, according to the Nations! Cable Television Associziicn Tirgct oroadiasters
cialm akout 10 percent cf the market share.

Recent acquisiuana might alse rmaxe sateita 2om2anes Tirz 40E83! 70 12 AT =0CEn

viewars,

Earlier this month. DirecTV announcad It wou buy 0.6, Sateiite for 3 3 biticrin a
deal that will allow DirecTV to offer susscribers mere men 00 channels far mcre than
the number now available through cabie.

Danver-based EchoStar Communicaticns plans 0 tuy the last U.S. satellite ucerse
and two satellites under canstruction, frem MCI \Worideem and Rupert Murdoch's News
Corp. The sale gives EchcStar, which has about 2 miliian subscribers, the pctential to
offer up to 500 channels and internet access to ite customers. As part of the deal MCi's
marketing department will sell subscriptions o EchoStars czteliite TV service, ahnoush

the plan does not include antenna instaliation
Companies also are offaring sharp discourts on the ccst of dish ‘natallation,

Cable companles are countaring with upgraded service.

**We will win," said Bill Rosendanl, senior vice president of operations at Century
Communications of Southern California, s subsidiary of Connecticut-based Century
Cemmunications Ins,, which serves ahout 1.3 mitfion househclics nationwide.

The company is set to gain another 400.200 Caiifornia subscribars as part of a pending
merger af local services with TC! Coammunications.
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